USEFUL INFORMATION ABOUT MEDIA INTERVIEWS


When you present this program at a school, there may be print and/or broadcast media who cover it.  After the presentation, they may ask you to comment about why the IJA is involved in this endeavor.  The tips below are intended to refine your good skills and allow you to use them with a greater degree of success.

Most importantly, have two or three key ideas or message points you want to leave with the audience about why the IJA is involved in the program and what it hopes to accomplish; i.e., 

Too many teens are killed or seriously injured in car crashes involving alcohol.  This program aims to share the cold, hard facts about unsafe driving. If kids drink even one drop and are caught driving, their driver’s license will be automatically suspended. Even worse is the harm they could cause to themselves, their families and friends, and others.  Our message is this:  Don’t risk it.  If you drink & drive, you lose.  

Make sure that you get these points across, regardless of the reporter’s objectives.  You must make your message forceful without seeming too rehearsed or insincere.  But your goal in granting an interview is to lead to control of the interview as much as possible to assure you get your key points across.  Television and radio news interviews are a special challenge because the reporter will be looking for a 20-second “sound bite” that airs on the newscast with his/her story. 

· If you don’t know the answer to a question, be truthful, then transition to a key point. For example:  I don’t know the exact answer to that question, but what I can tell you is this….
· Use a statistic or example to illustrate a point…but not too many!  Keep them brief and to the point.

· End every answer on a positive, upbeat note.  Be friendly but professional.

· Relax…try to imagine yourself speaking in someone’s living room and speak naturally.

NOTE: We may ask you to coordinate taking a few photos of the speakers with one or two teens at the presentation and the driver’s ed teacher, for dissemination afterwards to appropriate press.  This photo can be taken with a disposable camera.  Send the camera or developed film to:

Chris Ruys

Chris Ruys Communications, Inc.

645 N. Michigan Avenue, Suite 1010

Chicago, IL  60611

Phone: (312) 337-7746

E-mail address: chrisr7746@aol.com

